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Abstract of paper
Introduction. Turning to the vital issues of fair competition, particularly discussing the subject matter of business struggle on Moscow retail market, we are seeking contemporary answers to treat with tough questions of B-2-B constructive interaction, providing that B-2-C interrelations, i.e. producer (wholesaler) vs. consumer behavioral compromise gaining, are taken into consideration. Substantially, consumer-oriented culture of contemporary society allows reaching a particular measure of harmony with the market, addressing to the Moscow one. It gave a response to the question about methods to overcome competitors on Moscow retail market, in a view of the urgent necessity for encouragement of innovation enterprises’ preferential advance, and a set of gears to be found out in the severe economic and legal surroundings. Relevant methods to be implemented in practice of contemporary enterprises’ sustainable economic activities are thought to allow establishing economically viable relations with consumers, rivals and society in a whole [1]. Nowadays the issue about a ratio of survival ability and adaptability of creative entrepreneurs (i.e. those with creatively different product mix (or range of articles, or financial/capital assets’ portfolio) to put in the market in original way) to withstand socioeconomic changes of modern society is urgent as well.

Statement of Purpose and Motivation. The objective of this paper is to fill a gap in the present days’ sustainable methods and legitimate (legal) instruments, to be realizable in the current society’s governmental policy and integral managerial practice, providing prudential competition, to be in demand of a society, and well-balanced economic integration of cultural epochs, supposing the Moscow retail market’s scientific and practical exploration of contemporary Russia as the case study for the integrative retail framework formation [1,2], taking into account my Academic interests resumed in the Appendix as a certain kind of motivation for carrying out this research. Above mentioned governmental socio-economic policy is desired to become more and more synergetic in perspective and we expect formation of a harmonious, so-called business-balanced SME policy in the contemporary society by means of a coherent package of legislative proposals submission to be applicable and recognition of the systemic approach to sustainable development in society.

Relevance of the study. Nowadays, in a view of current downturn and economic hardships, it is necessary to elaborate foremost B-2-B (i.e. Business – to – Business) mutual relationships, given synergetic principles of economic agents’ behaviour [3] (according to the advanced theories of over-the-society’s self-organization and self-development) are reckoned with and appreciated being implemented in the establishment of perspective, strongly evolving, (sophisticated technology) societies, i.e. to bring a competitive advantage to the creative-innovation enterprises, implementing know-how and high-tech in their activity.
So, the research being carried out is dedicated to necessity for encouragement of innovation enterprises’ preferential advance. Based on statistical data, the paper provides comparative analysis of small-scale entrepreneurship It is focused on a comparative analysis of a rate of return to be gained by the business players in Moscow retail region.
Moscow region’s Sales & Promotion is becoming one of the intensively growing fields in the All-Russian modern retail chain to be in demand. I reck of this circumstance.
A comparative Moscow region’s population lifestyle and mentality study & research having retained a range of interdisciplinary approach elements accumulation, is to bring a lot to revealing consumer tastes and habits, the Moscow retail market competitors are aimed on. Meanwhile, in this case, synergetic socially oriented marketing is surely to be more than just relevant.
Task statement. The task of this paper is to retrieve all the relevant information and elicit the research purpose. Meanwhile, I consider it utilitable to implement a thorough and comprehensive analysis of the historical institutional and organizational cutting-edge instruments [5, 7] of social and cultural life, policy adjustment throughout the social integration process. 

Problem statement. Present-day methods to overcome competitors on Moscow retail market do not hold water, that’s why, are liable to further adjustment and implementation. Relevant evidence and arguments in favor of the socio-cultural entrepreneurship (which brings a lot of valuable benefits to society in a whole), political strategy verification are treated, in our opinion, to become main elements in shaping of contemporary policy. Analysis of dynamics of the modern society to be carried out is an essential part of the integrative society formation process where the influence of decisions made up at a particular level on other elements continues to grow according to augmentation of entire system relations between states and nations in the constantly emerging cultural model of business, to achieve both greater efficiency and gains in performance [4].

Approach. Analytic extrapolation and experts’ subjective prediction models [1] of empirical relevance [2], interdisciplinary approach, prototype construction,  comparative analysis of Moscow retail market field data [3] and authentic “age-gender” cohorts’ reconstruction [5] in the aspect of retail promotion [1,4], fair competition concept “in the context of social sciences” [4] have been introduced for making progress on the problem stated [5].

Hypotheses. Our hypotheses state: 1. Representatives of the consumable culture is inherent to dynamic technological (instrumental) progress of the contemporary society, its socioeconomic advance. So, business agents should thoroughly study consumers’ preferences, using advanced marketing techniques, in order to put on the market more demandable goods (i.e. those with high marginal utility for customers) which, at the same time, are likely to be more profitable for businesses. I mean, the consensus ‘consumer vs. business interests’ should be achieved [6].
2. Moscow retail market (and a lot of its agents, e.g. ‘Ashan’, ‘X5RETAIL GROUP’, ‘Seven continent’, ‘Mosmart’, etc.) has been maintaining a great capacity for the integrative human welfare evolvement, gaining mesoeconomic prosperity [6], including its aspect of the so-called “cultural competition of business players” in near-distance regions and complemented industries. The retail market we deal with needs a precondition for the intelligent & sophisticated technology enterprises’ development – production, promotion, distribution & sales, warranty services and so forth - (e.g. Apple Retail Stores in Moscow [7]) in the overall framework of modern and postmodern societies. While getting an insight into the upcoming global events [3], one may state that dynamics of creative informational our days’ life requires a synergetic concept application and gain as maximum return (i.e. touching upon topical issues of efficacy and efficiency) as possible from the initial technology input, involving in fair trade adjustment, and creative human mind investments for the high value added goods (products, services and works) production.

Results expected to achieve. A great technological advantage exists for the high value added creative economy differentiation and social entrepreneurship’s growth in Moscow region, including its retail market, provided that a fair trade & competition principles are worked out and being implemented, according to the data we’ve revealed while accumulating actual topical information. As a result, we should formulate, characterize and verificate a set of presupposedly viable methods to be addressed retail industries: correlated industries synergetic cooperation; macro- and microeconomic policy correction (tax regulation, state of corporate finances improvement), investment climate for creative-innovation SME adjustment, business conditions stimulating, socio-cultural environment evolvement, boosting complementary industries advance (according to M.Porter); socially & consumer oriented marketing concepts pursuing and so on.
Conclusion. Thus, inter alia, we agree with those who argues today about socio-cultural and SME situation on Moscow retail market, considering a state of business struggle and competition methods, to be characterized as unsatisfactory (subject to societal values) and insufficient (in the context of the regional level of advance in economy estimation). Individual enterprises’ performance bottlenecks (in a micro-level of economics) and anti-trust economic policy gaps (in a macro-level of economics) are needed to be duly bridged in the process of “socio-economic construction of special characteristics” [4] of Moscow region.
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Appendix 

Academic interests. Finally, I would like to reveal my own position in relation to the context reckoned with and being investigated, the unique viewpoint, analyzing the sustainable competition formation on the present days’ retail markets, duly undertaking of the exploration being pursued, both fundamental and applied. For several years my working interests and study researches performed has been strongly related to the scientific and practical (e.g. OJSC “Ak Bars” Bank internship) economic activities in the fields of Finance, Entrepreneurship and Financial Management, along with studies of theirs advance and evolution relevant to the half-year University of Deusto (Bilbao, Spain) instruction courses, as well as work and intensive scientific researches being carried out in two Russian universities, i.e. Almetyevsk State Institute of Municipal Services (R&D Department), Almetyevsk, Russian Federation; Udmurt State University (Laboratory for Economics Education Development), Izhevsk, Russian Federation;.

